Creating
a community
around farmers
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Tokyo Coffee Festival

- 30 roasters from all over the world
. tasting tickets / 1000yen for 5 cups
. sweets, food, music with coffee









Aoyama Sake Flea

20 sake breweries from all over japan
tasting tickets / 1000 yen for 5 cups
paring food with chefs and food carts
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Tokyo Craft Market

- 40 vendors of craftsman, craft food
- workshops
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